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Social Media is the new 
imperative for businesses !

Irrespective of the size of business, 
the success will be partly owed to 

its success within social media. For 
businesses willing to forge ahead 

into this new frontier, the 
opportunities are real and 

scalable. Future is even more 
promising for social media.



Here is the Step-by-Step Guide 
for Social Media Marketing

Would you like to generate leads 
and sales from social media? 

Are you looking for a simple, step 
by step approach which shows you 

how to create a social media 
marketing strategy that works?



STEP #1 Outline Your 
Objectives

The first thing you need to think 
about when developing your social 

media strategy is; what do you 
actually want to achieve? 

Outlining what you want to 
achieve from the start will give 

you focus. It will guide your social 
media strategy in the right 

direction. 

The first thing you need to think 
about when developing your social 

media strategy is; what do you 
actually want to achieve? 

 
Outlining what you want to 

achieve from the start will give 
you focus. It will guide your social 

media strategy in the right 
direction. 



Examples of Social Media 
Objectives

Generate new leads and sales. 
Nurture leads. 

Increase brand awareness. 
Increase brand advocacy. 

Drive website traffic. 
Boost brand engagement. 

Build a community around your business. 
Improve customer service. 

Increase mentions in the press. 
Increase your influence in your industry. 

Build relationships 



STEP #2 Research

The first thing you need to think 
about when developing your social 

media strategy is; what do you 
actually want to achieve? 

Outlining what you want to 
achieve from the start will give 

you focus. It will guide your social 
media strategy in the right 

direction. 

Doing research is an important 
part of creating your social media 

strategy. 
 

The first objective of doing this 
research is to compile external 

data that will help you develop a 
more effective strategy. 

 



Important Research Questions

What are they doing on social media 
that’s working really well? 

What social media platforms are they 
using? 

How are they using each platform? 
What type of content are they posting? 

Who are they having conversations with 
on social media? 

How often are they posting? Etc… 
 



STEP #3 Choose the right Social 
Network

The first thing you need to think 
about when developing your social 

media strategy is; what do you 
actually want to achieve? 

Outlining what you want to 
achieve from the start will give 

you focus. It will guide your social 
media strategy in the right 

direction. 

Choosing the right Social Network 
is the key to reaching your 

audience and engaging with them. 
 

To choose the right social 
networks for your business, you 
need to consider the following 3 

things; 
 

1.  



Questions that help you in 
choosing the right platform

Which social network(s) are your ideal 
customers paying most attention to now 

and in the future? 
 

Which social network(s) make sense for
the skills you/ your team have? 

 
Which social network(s) will you/ your 

team enjoy using? 
 



STEP #4 Plan Your Social Media 
Content

The first thing you need to think 
about when developing your social 

media strategy is; what do you 
actually want to achieve? 

Outlining what you want to 
achieve from the start will give 

you focus. It will guide your social 
media strategy in the right 

direction. 

Content is one of the most important 
elements of your social media strategy. 

Plan content around what is 
happening internally in your company. 

Plan content around what is 
happening externally. 

Develop a set of content calendar ideas 
to fill in the gaps 



How to come up with content 
ideas that drive results?

The way you come up with social media 
content ideas that drive results is to 

work backwards. 
 

When coming up with these ideas, you 
need to think about 3 things; 

1. Who are you aiming the content at? 
2. What are we trying to achieve? 
3. How can we make this content 

creative, fun and engaging? 
 



STEP #5 Outline Social Media 
Engagement Activities

The first thing you need to think 
about when developing your social 

media strategy is; what do you 
actually want to achieve? 

Outlining what you want to 
achieve from the start will give 

you focus. It will guide your social 
media strategy in the right 

direction. 

We all know engagement is an 
important part of building 

relationships and converting prospects 
into customers. 

The best way to ensure you 
consistently ‘do the right stuff’ when it 

comes to engaging, is to develop a 
daily, weekly and monthly table that 

you can print out and tick once 
complete. 



Various means of engaging the 
customer using Social Media 

Know why your audience is on social media. 
Know what does away your audience from 

social media. 
Be funny. 

Use emojis as prompts. 
Ask for a specific reaction. 

Ask for a review. 
Share some compelling data. 

Unveil a new product. 
Give something away. 

Stream live videos. 
 



STEP #6 Measure Performance

The first thing you need to think 
about when developing your social 

media strategy is; what do you 
actually want to achieve? 

Outlining what you want to 
achieve from the start will give 

you focus. It will guide your social 
media strategy in the right 

direction. 

It’s so important to ensure you are 
generating enough ROI with the effort 

you put into social media. 
 

Not only that, if you find you’re not 
generating enough ROI, then tracking 

performance will help you improve 
what you’re doing by figuring out what 

works and what doesn’t. 



Various performance metrics to 
measure Social Media Performance

There are an infinite amount of metrics you 
can measure when it comes to social media. 

They include, 
Growth of number of leads generated via 

social media. 
Growth of social media reach

Growth of social media engagement. 
Net promoter score improvement. 

Growth in number of mentions in the press. 
Growth of social authority score. 

 



Go Social with SupportSocial

SupportSocial is a strategy and marketing 
consultancy that helps business grow online.

We offer Social Media Management, Social 
Media Advertising and Search Engine 
Optimization services to our clients. 

 
SupportSocial builds and manages your 

presence on social media networks such as 
Facebook, Twitter, Google Plus, Instagram, 

etc., on your behalf. We help your businesses 
grow and realize its objectives. 


